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Paul Lima presented Web Marketing for Freelancers at the EAC 

Toronto branch meeting on January 23, 2006, and although I’m a 

freelancer and do not have a Web site, I am now convinced that I 

need one, and so do you. 

Your Web Site is Your Business Card

Paul, an experienced freelance copywriter, writing instructor, and media 

trainer,  prefaced his presentation with the disclaimer that “if you’re making 

what you want without a Web site, fi ne—don’t get one.” But based on his 

considerable experience with the freelance writing and editing markets, he 

believes that a Web site will help boost your hours, client lists, and income. 

“Web sites are,” Paul says, “the business cards of the [present] century.”

Paul fi rmly believes that the return from a well-written, designed, and 

search-engine-optimized Web site will justify the time and money it takes 

to create it. Case in point is that in the past year, 75 percent of Paul’s new 
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From the Toronto Executive

The executive has struck a nominating committee, chaired by branch 
past-chair Andy Carroll (andy.carroll@sympatico.ca). The committee includes 
Elizabeth d’Anjou, Jennie Worden, Gillian Faulkner, and Stephanie Fysh.

The committee will ensure that candidates are nominated for all executive 
positions in the upcoming branch elections. We look forward to welcoming 
new candidates and current chairs who are standing for re-election. If you’ve 
ever thought that you might have some good ideas about how things are done 
around here, please consider nominating yourself and doing something about 
it. Speak to a member of the nominating committee about how to do this. If 
you’re not ready to sit on the executive, do remember that the branch, indeed 
the entire association, runs on volunteer power. We cannot put on programs, 
promote our members, run seminars, publish a newsletter, answer new 
members’ questions, or do much of anything without the help of our members. 
So if you think something should be done better, consider what you can do to 
make that happen.

We congratulate the National offi ce on the February 14 launch of the 
revamped EAC Web site. Please direct any comments about the new Web site 
to webmaster@editors.ca. The branch executive is interested in suggestions 
about how the new site can serve branch members best.

Mark your calendars, if you have not already done so, for the Vancouver 
EAC Conference in June. Meet and mingle with EAC members from across 
the country, enjoy the Vancouver sites, and learn new editing tricks and 
techniques at panels. 

WELCOME! NEW MEMBERS
As of February 7, 2006, the Toronto branch had 682 members. Nine 
people identifi ed themselves as francophone. Nineteen people joined in 
January, while thirteen allowed their memberships to lapse. 

New Members

Joanne de Boehmler
Katheryn Stewart-Bruni
Jennifer Hashimoto
Maggie Burdick
Mirjana Macokatic
Randal Elwood
Julie VanTol

Nathan Medcalf
Robert Allan
Natalie Berrie
Andrea Schneider
Ross Skoggard

Brent Wilson
Suzanne Andrew
Christine Jarvis
Jennifer Nussey
Anthony Gullone
R. Courtney Fairweather
Amanda Downes
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business has arrived via his Web 

site. A self-confessed “lazy guy,” 

Paul thinks this is a great way to get 

new business because, in his words, 

it happens “without my doing any 

marketing, and without my having 

to talk to anyone.”  If you follow 

Paul’s guidelines on how to create 

your Web site, you can have your 

Web site up and running for under 

$1000, and possibly 

even for $750. After 

this fi rst outlay, ongo-

ing costs are the $100 

to $150 per year that 

you will pay for Web 

hosting. You might 

ask yourself if you 

can afford to do this. 

But Paul thinks the question you 

should ask yourself is “Can I afford 

not to do this?”

Creating a Web Site: Not a Mam-

moth Task

For many of us, creating our own 

Web sites seems, at fi rst glance, 

like a mammoth task. However, 

Paul breaks what might seem like 

a mammoth task into really easy 

chunks: 

 1.  Develop your navigational 

structure.

 2.  Determine keywords for Web 

site optimization.

 3.  Write copy for each page.

 4.  Source a Web site designer and 

a Web site host.

 5.  Supply navigation structure, 

copy and keywords to designer.

 6.  Edit/approve pages.

 7.  Upload site/Review and revise 

site/Go live.

 8.  Submit site to search engines.

Develop Your Navigational 

Structure

The navigational structure is 

the Web site menu—that is, the 

buttons or links people click on 

your Web site. An organized navi-

gational structure lets site visitors 

move from any page on your Web 

site to any section of your site. Your 

navigational structure need not be 

complex. A solid, effective Web site 

can be as short as two to four pages, 

and will probably consist of the fol-

lowing four links:

• First link is a HOME PAGE. 

• Second link is ABOUT.

• Third link is CONTACT. 

• Fourth link is SERVICES.

Choose Your Keywords for Web 

Site Optimization

Keywords are probably the criti-

cal component of an effective Web 

site. These are the words people 

will use to fi nd you and your serv-

ices. To choose effective keywords, 

you need to think about what you 

do, and whom you do it for. If you 

specialize, make sure to select 

keywords that identify your areas 

of specialization: for example, use 

legal/medical/food editing, not the 

generic “editing.”  You should aim 

for 15 to 30 keywords. Once you 

know your keywords, you should 

weave them into your Web site 

copy as often as you can.

Write Copy for Each of Your 

Pages/Links

Because we now have our 

navigational structure and our 

keywords—and because we’re all 

clever wordsmiths of one variety or 

another—this is going to be easy. 

Referring to your naviga-

tional structure, and, using 

your keywords, write copy 

for each of the pages/links 

of your Web site. 

CONTACT: Your e-mail, 

phone, fax numbers. 

ABOUT: A brief bio about 

yourself or your company. 

SERVICES: Depending 

upon the services you offer, you 

may want to break this down into 

more than one link/page. For 

example, you might have WRITING 

SERVICES as one page, with copy 

to describe the writing services you 

offer (such as media releases, white 

papers, and abstracts). On another 

page you might list and describe 

 EDITING SERVICES that you 

provide (copy-editing, substantive 

editing, and so on). 

HOME PAGE: This is copy with par-

ticular emphasis on selling you and 

your services, where your keywords 

can work extra hard (although you 

are weaving them into all of your 

copy). Keywords are your market-

ing tools, because these are the 

words that defi ne what you do 

and the target market you want to 

reach.  

According to Paul, one mistake 

many freelance writers and editors 

        “This is a great way to get 
new business … it hap-
pens without my doing any 
marketing, and without my 
having to talk to anyone.”

-Paul Lima

Web Marketing from page 1
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EAC TORONTO BRANCH MEETINGS

Executive Meeting
Monday, March 13, 2006
6:30 p.m.
EAC Offi ce, 27 Carlton Street, Suite 502 
All members welcome
RSVP: Janice Dyer, 905 823-3724
janicedyer@editors.ca

General Meeting
Monday, March 27, 2006
6:45 p.m. New members Q&A  
7:30 p.m. Business meeting 
8:30 p.m. Program: Check the EAC Web site

Women’s Art Association of Canada
23 Prince Arthur Avenue
Members free. Non-members $5

RED-HOT GRAMMAR CAN STILL PACK ’EM IN
At press time, Frances Peck’s Grammar Rules and Myths seminar on 
March 11 had nearly sold out, so Professional Development Committee 
co-chairs Alan Yoshioka and Martin Townsend quickly arranged an 
additional offering of the seminar on Sunday, March 12. 

You can read all about this popular new seminar at 
http://www.editors.ca/toronto/seminars.htm. Other professional 
development opportunities this month: Book Proposals with Fairley 
Award winner Ian Coutts (March 7), Conquering Corporate Markets 
with Paul Lima (March 22), Proofreading with Stephanie Fysh (March 
25), and Developing a House Style with Elizabeth d’Anjou (March 30).

http://www.editors.ca/toronto/seminars.htm
mailto:janicedyer@editors.ca
http://editors.ca/branches/toronto/index.html
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PROFESSIONAL DEVELOPMENT FOR MEDICAL WRITERS 
AND EDITORS 
Are you looking for training that meets the particular needs of medical writers and editors? 
Would you like to meet other professionals in this fi eld? 

The Canada Chapter of the American Medical Writers Association (AMWA) offers 
professional development for writers and editors working in the medical sector. Its 
members are freelancers and staff writers/editors in publishing, pharmaceutical 
communications, advertising, research, and clinical practice. They write or edit everything 
from drug advertisements to documents for the biotech industry.

This spring, the chapter offers a symposium consisting of four workshops, to be held in 
Toronto on April 28, 2006. Choose from workshops on plain language; advanced data 
presentation: tables, charts, and graphs; statistics for medical writers and editors; and 
meeting the requirements of the Pharmaceutical Advertising Advisory Board—a workshop 
especially prepared for Canadian writers working on drug ads and other sponsored 
material.

Three of the workshops qualify for credit toward the AMWA core or advanced curriculum 
(visit http://www.amwa.org for more information about the AMWA curriculum programs).

All workshops are open to non-members as well as to members of AMWA. Through a 
reciprocal arrangement between AMWA and EAC, EAC members may take advantage of 
AMWA member prices. Simply indicate at the top of the registration form that you are an 
EAC member, and your branch (Toronto).

Lunch is provided for all participants, even if you’re taking just one course, so you can 
meet other professionals in your fi eld.

For more information and registration details, visit http://www.amwa-canada.ca and click 
on Events. Hurry! Registration closes April 6.

INFO
Lawrence Giraudi
medical_writer@rogers.com
Tel.: 416 894-6619
Fax: 905 417-5110

WHERE
University of Toronto
Conference Centre
89 Chestnut St. (near University and Dundas)

http://www.amwa.org
http://www.amwa-canada.ca
mailto:medical_writer@rogers.com
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PROFESSIONAL DEVELOPMENT CALENDARS
Go to http://www.editors.ca/toronto/seminars.htm for full details. To receive a brochure by mail, 
phone 416 975-5528, or e-mail us at toronto@editors.ca.

continued on page 7
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http://www.editors.ca/toronto/seminars.htm
mailto:toronto@editors.ca
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http://209.197.81.79/branches/toronto/seminars/network.html
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make is presenting themselves as 

generalists, based on the breadth 

of their work experience. He adds  

that “most editors and writers are 

not generalists—most of you have 

your niches. If you say you’re a 

generalist, and I ask you if you do 

dental or medical editing, you’ll 

probably say no. If you specialize, 

make sure you build up those spe-

cialized skills on your Web page.”

Source a Web Site Designer and a 

Web Site Host

The Web site host is the company 

that houses or “hosts” your Web 

site. In effect, you are leasing space 

for your Web site on their server. 

Paul recommends that you let your 

Web site designer recom-

mend a host company, 

since many designers 

have host companies 

they like to work with.

Source your Web site 

designer the way you 

would source any service: Talk to 

friends and colleagues to get a 

few recommendations; call some 

of those recommended Web site 

designers and talk to them about 

the work you want done and the 

fee they charge; ask them for refer-

ences; check out those references; 

and then select your Web site 

designer. 

At this point, supply your 

designer with your (a) navigational 

structure; (b) keywords; and (c) 

copy for each page/link. Supplying 

your designer with these elements 

is critical to keeping your costs 

within Paul’s price cap of $750 to 

$1000. If you don’t provide them at 

the start, the designer’s role then 

changes from Web site designer to 

Web site consultant, with a com-

mensurate rise in fees, as he or she 

must then work with you to create 

a navigational structure.

The largest portion of your Web 

site startup costs goes to your Web 

site designer. Given that books and 

software programs on how to build 

your own Web site abound, why 

should you hire a professional Web 

site designer? Barring that you are 

a freelancer whose expertise/serv-

ices include Web site design, Paul 

thinks that not hiring a profes-

sional designer is a mistake—one 

that he made for ten years before 

coming to his senses. Responding 

to an audience member’s ques-

tion, “What is the biggest difference 

between your Web site that you 

designed versus the one you had 

done by a professional designer?” 

Paul explained: “Well, on one hand, 

here is the Venus de Milo. On the 

other hand, here is a piece of rock 

I chiseled away on for ten years 

and called art … My Web site was 

really hard to navigate … and the 

colours!—I’m not a colour coordi-

nated kind of guy … Basically my 

Web site, paullima.com, was ugly, 

and as I started branching out and 

offering more services, paullima

.com could no longer afford to have 

an ugly Web site. So don’t make 

my mistake. Start off with a good-

looking Web site. It doesn’t have 

to be slick. It just has to be profes-

sional and good-looking.”               

Paul also emphasized the impor-

tance of working with your Web 

site designer. For example, always 

make sure your contract states 

that your Web site will not go live 

until you have approved everything. 

Doing this involves Step 6 (Edit/

Approve pages) and Step 7 (Upload 

site/Review and revise site/Go live). 

Submit Your Web Site to Search 

Engines

Now that you’ve gone live with 

your Web site, you want people to 

fi nd it quickly and easily. Search 

engines like Google and Yahoo are 

the starting point for most Web 

surfers searching for information 

and services on the Internet. If 

your Web site is going to show up 

in search engine results, it must 

be submitted to the search engine, 

or found and indexed by search 

engine robots, commonly called 

bots. For instructions on how to 

submit your Web site, visit the 

major search engines and follow 

the posted instructions. 

Submitting your Web site to 

search engines is easy and is some-

thing everyone should do, despite 

the fact that once submitted, it may 

sit in the search engine’s “sand-

box” (a Google term) 

for weeks and months, 

waiting to be reviewed 

and indexed by the 

search engine staff. 

Fortunately, there are 

other strategies you can 

use to (a) speed up this process and 

(b) rank high in search engine 

results. 

Web Marketing from page 3
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Search Engine Optimization 

Search Engine Optimization 

(SEO) is the process of making 

a Web site accessible to search 

engines and improving its rank in 

search engine listings. Having your 

Web site rank high in search engine 

results is essential if 

your Web site is going to 

bring you work. Citing 

statistics from the Atlas 

Institute, Paul tells us 

that “Web site traffi c 

drops signifi cantly by 

rank. The fi rst site listed in search 

engine results receives three times 

the hits of the fi fth site; the fi rst 

10 sites (generally the fi rst page of 

search results) are visited 78 per-

cent more often than sites listed 

11th to 30th.” 

Search Engine Optimization with 

Keywords

For your Web site to rank high 

in search engine results, it must 

be optimized for relevant search 

terms. And where do we get those 

relevant search terms? They are 

hard-working, multi-tasking key-

words. 

Borrowing heavily from Paul’s 

presentation handout, here is a 

summary overview of how, with 

a wave of your magical keywords, 

you can use the search engine to 

optimize your Web site.

• Use a consistent, text-based 

site navigation menu that 

incorporates your keywords. 

Search engine bots read site 

content and use site content 

when determining site relevancy 

to search terms.

• Avoid excessive use of non-

textual elements on your Web 

site. Bots like text. Bots do not 

FLASH, which is frequently used 

to create zippy splash pages. 

Bots do not like IFrames and are 

not overly fond of JavaScript. In 

non-technical language, these 

elements cannot be read by bots 

and will confuse and distract 

bots from their indexing task.

• Include keyword tags (Alt tags) 

with all graphics. I know I 

just said to avoid non-textual 

elements, but you will want 

to use some. Paul thinks, for 

example, that including your 

picture on the site is a good 

marketing technique. Though 

images mean nothing to the bots, 

if you add an Alt tag, you are 

adding readable content that the 

bots can use.

• Write your Meta tags using 

keywords. Meta tags are 

embedded in HTML code on 

Web sites. Three basic Meta tags 

that you should pay particular 

attention to are Title, Description, 

and Content. Note that only the 

Title tag is seen by visitors. A 

good example of how to weave 

your keywords into your title 

Meta tag can be observed 

in Paul Lima’s Web site title 

(Paul Lima: Freelance Writer: 

Copywriter: Writing Instructor: 

Media Trainer).

• Use your keywords in your entire 

site content. Every descriptive 

paragraph on your site should 

include keywords or phrases. 

Make sure hotlinks include 

keywords, too. Instead of using 

“For information about my 

services, click here,” use one that 

includes your keywords, such 

as “For information about my 

medical editing services, click 

on ‘medical editing services.’” 

Doing it this way, you will have 

used your keywords twice in one 

sentence.

Use Google Ads

Paul recommends Google Ads—

little ads that appear on the right 

side of Google search results pages.  

The ads that Google displays con-

tain keywords that are similar to 

the words used in the search. Rais-

ing the profi le of your ad requires 

that you pay more when someone 

clicks your ad.  You set the maxi-

mum amount you will pay, so you 

can try a Google Ad without spend-

ing much. 

For his Google Ad, Paul has set 

the maximum pay-per-click at 

15¢; he has set the daily maximum 

at $3; and he has set his monthly 

maximum at $30. Paul 

therefore knows that 

he will never pay more 

than $30/month for 

his Google Ad. In Paul’s 

case, his ad will pay for 

itself if it brings him as little as one 

client every 6 months.

Making Your Google Ad Work: 

The Landing Page

If you have a Google Ad, you 

need to create a page on your Web 

site called a Landing Page. This 

is the page you want people to 

land on when they click on your 

Google Ad. It is different from your 

continued on page 10

Web Marketing from page 8
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homepage. Your Landing Page may use copy from your 

home page, and it may use copy from your Services 

Page, but it’s different because the person who comes 

to your Landing Page is looking for you. You therefore 

want to immediately start selling them your services. 

Paul thinks that the biggest mistake people make with 

Google Ads is making the Landing Page the same as 

the homepage. He believes the homepage is too broad 

and general for people who already know that they’re 

looking for you and your services. 

Here are the four main things you need to achieve 

with the copy on your Landing Page:

 1: Attention 

If you do not grab the attention of your target 

market, you cannot interest them in your services. 

According to Paul, you grab their attention by solving 

their problems. Let them know what business prob-

lems they have that you can solve. Tell them why they 

should spend money on your services. Why should 

they pay to have an editor polish their words, smooth 

their syntax? For example, you can offer to solve their 

business problem by helping them spend more time 

doing what they do best (and what makes them the 

most money). If you’re a writer, like Paul Lima, writing 

would be one type of work that you do best. Continu-

ing to use Paul Lima (writer) as an example—and 

relying upon the good humour and wit with which he 

delighted his audience—you could suggest to him that 

having his work professionally edited would give him 

more time to take on new writing projects, rather than 

labouring over his already-written copy, checking for 

typos such as “How do you attract their attention? Buy 

solving promises.”

 2: Interest 

Once you have their attention, you have to hold their 

interest. Paul says you do this by building trust using 

a clear, concise, focused copy that demonstrates your 

value. Use testimonials and samples of your work. 

Having others or your work speak for you is more con-

vincing than saying it yourself.

 3: Attitudes 

Paul thinks that visitors to your Landing Page will 

come with one of two attitudes. There will be people 

who have clicked on your ad while thinking “I don’t 

need that product.” Paul says that subconsciously 

they are curious, or they would not have picked up 

the ad. On your Landing Page, you have to convince 

those visitors that they need your service. You have 

to change skeptical thoughts or attitudes to positive 

ones by demonstrating how they will benefi t from your 

services. Think bottom line, whether it’s about money, 

time, image, or reputation.  For example, as one audi-

ence member suggested, you might tell a university 

academic hoping to move up the tenure stream that 

having a work professionally edited will increase his or 

her chances of publication.

The second attitude belongs to people who have 

clicked on your Google Ad thinking, “I need that serv-

ice.”  But don’t get lazy. Even with this group of people, 

you must work to sell your services. Your work is to 

reinforce their attitude by, as above, demonstrating 

the benefi ts of the services you provide and by show-

ing them you are the right person for the job. Paul 

says there are a variety of ways to prove your value 

and build trust, such as offering a free edit of up to a 

set number of words, a free assessment of one page of 

copy, or to solve one grammar problem at no cost.

 4: Action

As Paul emphasizes, the goal of working to grab 

attention, hold interest, and change attitudes is to get 

your client to take action, that is, to contact you to 

discuss the work they’d want you to do for them. To 

motivate them to take action, offer a simple incentive, 

such as reminding them about the free consultation 

you offer, or the free estimate you will deliver within 

two business days. And, more importantly, make it 

easy for your Web site visitors to fi nd your contact 

information so they can easily call or e-mail you.   E 

Web Marketing from page 9
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The Editor Falls Asleep
 by Carolyn Wilker

 

          tTh e editor falls asleep, grammar books next to her pillow,

she dreams of a party and invites all her friends:

coordinate adjectives do-si-do with the nouns,

arguing which one will lead, but verbs call the action

parenthesis pairs waltz with quotation mark couples

with strings of words, like secrets, between them

high-fl ying apostrophes fl irt with its and with s’s

amusing the audience, embarrassing the hosts

reds, whites, and blues, and their serial cousins

converse with Sir Oxford, that old dashing fellow

fanboys join independents in convivial laughter

grabbing Em Dash, the wallfl ower, to join in the fun

a carload of commas drop in for a drink – then trouble begins

they cavort with the phrases and mix all the meanings

Fowler and Follet step off  of the shelves

evict rude apostrophes, rout embarrassing commas

period, that endpost, puts a stop to the dance,

exclamation mark joins him, like a ringing alarm

the editor wakes, a book indenting her cheek

Fowler and Follet won’t ever be bedfellows again!

First Honourable Mention, What’s Your Favourite Poem? Contest, 
Craigleigh Press, Cambridge, ON

Ken Weinberg
Note
Accepted set by Ken Weinberg
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continued on page 13

Industry Briefs: Trade Book Publishing Trends for 2006 
Compiled by Sharon Crawford

In “Nations Without Publish-

ers” (Geist, Winter 2005-2006), 

novelist/essayist Stephen 

Henighan claims the Canadian 

publishing industry is disintegrat-

ing. He quotes Heather Reisman, 

President, Chapters-Indigo, who 

in 2004 said, “Our goal has always 

been to get as close to the Wal-

Mart level of excellence as we 

could.” Chapters-Indigo controls 

70 percent of Canada’s booksell-

ing market. In 2005, literary fi ction 

sales decreased. What is the situa-

tion in 2006?

IB talked to Derek Weiler, Quill & 

Quire’s editor, and Bill Belfontaine, 

publisher, White Knight Books, 

a Canadian-owned independent 

publisher of non-fi ction. 

IB: What constitutes a Canadian 

book?

Derek: We’re sticking with much 

the same principles I outlined 

in my September 2005 editorial. 

Which means the book must be 

written, illustrated, or translated 

by a Canadian, regardless of the 

originating publisher. Our defi ni-

tion of who exactly is a Canadian 

is fairly generous, encompassing 

authors who were raised in Canada 

but moved on (such as Malcolm 

Gladwell) or who recently moved to 

or currently live in Canada. We also 

make a special allowance for books 

with specifi cally Canadian subject 

matter or settings, regardless of the 

author’s nationality.

IB: What constitutes a bestseller 

in Canada? Who are the bestselling 

authors in Canada?

Derek: According to our latest 

bestseller lists, which are provided 

by BookNet Canada and based on 

actual sales data collected from 

retailers, the top-selling Canadian 

book in late December and the fi rst 

three weeks of January was Miriam 

Toews’ novel, A Complicated Kind-

ness. After that, the top sellers 

were The Top 10 Secrets Revenue 

Canada Doesn’t Want You to Know 

(tax guide); Eat, Shrink & Be Merry 

(cookbook); Malcolm Gladwell’s 

non-fi ction books, The Tipping 

Point and Blink; Joy Fielding’s 

suspense novel, Puppet; and Stuart 

McLean’s Home from the Vinyl Café. 

Interestingly, the Toews’ novel—the 

best-selling Canadian book of the 

period—was only the 29th best-sell-

ing book overall. The usual rule of 

thumb is that selling 5000 copies 

will get you on the bestseller list. 

However, BookNet Canada does 

not provide us with actual sales 

fi gures, only rankings.

IB: Could you defi ne what con-

stitutes a small publisher and how 

small publishers circumvent the 

Chapters-Indigo issue?

Bill: A small publisher publishes 

less than a million dollars a year in 

total books and generally doesn’t 

wander out of the genre they’re in. 

Big publishers can; they have the 

money. Small publishers do biog-

raphies that big publishers don’t 

want. There’s a lot of pressure to 

have an electronic impact by mail-

ing information about books to 

book information groups, e.g., writ-

ing groups; it becomes part of the 

buzz to the group. Small publish-

ers perform the regional support; 

there’s a number of regional books 

popular in bookstores, e.g., in the 

Prairies. In Ontario, it’s more ori-

ented towards a specifi c city.

IB: Based on the books Q&Q gets 

in for reviews, what do you see as 

Canadian book trends for spring 

2006—fi ction, non-fi ction, chil-

dren’s books?

Derek: In non-fi ction, memoir, 

biography, and Canadian history 

continue to be popular subjects 

for publishers, as do books about 

social issues like disease, food 

production, and guns. There seem 

to be slightly fewer books about 

Canadian politics this spring, and 

there are fewer war-related non-fi c-

tion titles—a very popular category 

for a couple of years leading up to 

the 60th anniversary of the end of 

the Second World War.

There aren’t many obvious trends 

in Canadian fi ction, but rather a 

range of books across all genres, 

from literary fi ction to mystery to 

science fi ction (though as usual, 

most Canadian science-fi ction 

authors are published by American 

houses). In children’s books, the 

biggest trend seems to be series 

titles: either new installments in 

existing series, or books that are 

intended to launch a new series. 
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Kids’ publishers are betting that familiarity sells, I 

guess.

In general, there’s been a rising interest in non-fi c-

tion in the past couple of years, especially in Canadian 

non-fi ction about general or international subjects 

(such as science-related books, which has been an 

increasingly popular category). One reason obviously 

is it’s easier to sell such books to foreign markets. 

There’s also a lot of interest in “creative non-fi ction” or 

“narrative non-fi ction” in Canada, but it remains to be 

seen how the fallout from the James Frey debacle will 

affect that.

IB: What do you see as the Canadian book publish-

ing trends for spring 2006?

Bill: The trend is for non-fi ction books to be gaining 

in the market, while fi ction will be staying the same 

or going down slightly. The Christian book market 

is probably the fastest-growing trend; I think it’s the 

infl uence of the religious right. The ethnic market is 

not growing in Canada.  (Problem is) trying to get East 

Indians and Asians to buy the books in English. Black 

writers do very well. Women’s romance books—there’s 

a trend down; there’s a trend up in erotica.  Larger 

numbers of people are self-publishing. There’s a trend 

for specialty shops. There will often be co-operation 

between small publishers—sometimes we create 

trends.

IB: Is literary fi ction on the wane? 

Derek: Most Canadian agents agree that the interna-

tional market for Canadian literary fi ction has declined 

dramatically. There are several possible reasons, but 

the ones that seem to be commonly cited are consoli-

dation and fi nancial pressures that publishers in other 

countries are facing, leading them to be much more 

selective about what they acquire.  

IB: Who are the up-and-coming fi ction authors? 

Derek: It’s hard to answer this one. Any person you 

ask would likely have a different answer. I know I’m 

looking forward to Lynn Coady’s new book; I was 

impressed by Eden Robinson’s latest, and Timothy 

Taylor’s upcoming novel is widely anticipated. Joseph 

Boyden made a huge splash last year with Three Day 

Road, and I think anyone would agree that he’s a writer 

to watch. And James Grainger, Q&Q ‘s review editor, 

published a very strong short-story collection, The 

Long Slide, in 2004 that drew good reviews and won 

the ReLit Award.

What’s the reality in 2006? Derek Weiler says:  Our 

spring announcements, which listed all or nearly all 

adult trade titles for the season, numbered about 900. 

The children’s announcements, forthcoming in the 

April issue, will likely number around 300. I’m not sure 

offhand how many US and UK books will be released 

in Canada this spring, but it would obviously be many, 

many, many times that number.  E

Sharon Crawford (www.samcraw.com) is a member 
of EAC’s Toronto branch. She runs The East End 
Writers’ Group and is currently writing a memoir 
about her mother’s family.

http://www.samcraw.com
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AMERICAN BOOKSELLERS ORGANIZATION
http://www.bookweb.org
National Book Critics Circle 
Awards
http://www.bookcritics.org/index
.html.
When:  Friday, March 3, 6 p.m.       
Where:  Tishman Auditorium, 66 
West 12th Street, New York City
Cost:  Free    
Contact:  Rebecca Skloot at http://
www.bookcritics.org/index.html
 
Opening a Bookstore: The Busi-
ness Essentials
A one-week workshop
http://www.pazbookbiz.com
When:  Monday, March 13 to Friday, 
March 17
Where:  Amelia Island, Florida
Cost: US $1200, must register with a 
US $500 deposit
Contact:  See above Web site to reg-
ister online or to view the workshop 
agenda

Twelfth Annual Virginia Festival 
of the Book (VABook!)
http://www.vabook.org
When:  Wednesday, March 22 to 
Sunday, March 26
Where:  various locations throughout 
Charlottesville, Virginia
Cost:  Free
Contact:  See above Web site or 434 
924-6890 for further information

43rd Bologna Children’s Book Fair
(open to book publishers, literary 
agents, authors, illustrators, book-
sellers, librarians, television and fi lm 
producers)
http://www.bookfair.bolognafi ere.it
When:  Monday, March 27 to Thurs-
day, March 30
Where:  Bologna Fair Centre— Piazza 
Costituzione, Bologna, Italy

Cost:  €22 for 1-day pass, €38 for 
2-day pass, €60 for 4-day pass. Hotel 
reservations can be made online at 
the above Web site.
Contact:  bookfair@bolognafi ere.it 
for further information

AMERICAN MEDICAL WRITERS ASSOCIA-
TION (CANADA CHAPTER)
http://www.amwa-canada.ca
Toronto Professional Develop-
ment Symposium: Workshops and 
networking for medical communica-
tors
(See also page 5 of this issue)
When: April 28 (registration dead-
line: April 6)
Where: University of Toronto Confer-
ence Centre, 89 Chestnut Street
Contact: Lawrence Giraudi at 
medical_writer@rogers.com, or 416 
894-6619
Cost: $125 to $190 per workshop, 
less for AMWA members

ART BAR POETRY SERIES
http://www.artbar.org
Poetry Readings
When:  March 7, 14, 21, and 28, 8 
p.m.
Where:  The Victory Café, 581 
Markham Street (one block west of 
Bathurst Street, one block south of 
Bloor Street)
Cost:  Free; however, they pass a hat 
for voluntary donations.

ASSOCIATION FOR THE EXPORT OF CANA-
DIAN BOOKS
http://www.aecb.org/
Leipzig Book Fair
When:  Thursday, March 16 to Sun-
day, March 19

Where:  Leipzig Messe [Leipzig Exhi-
bition Centre], Messe-Allee 1, Leipzig
Cost:  day ticket: €9.50; 4-day 
ticket: €20. Buying advance tickets 
entitles ticket holders to free public 
transit within certain local zones.
Contact:  www.leipziger-buchmesse
.de and click on the American fl ag 
icon for English information   

SALON DU LIVRE PARIS [PARIS BOOK 
FAIR]
http://www.salondulivreparis.com
When:  Friday, March 17 to Wednes-
day, March 22
Where:  Porte de Versailles, Paris 
Expo, Paris
Cost:  €5; €3 for students with ID; 
free for publishers, booksellers, and 
librarians
Contact:  See above Web site for 
further information    

ATKINSON COLLEGE, YORK UNIVERSITY
http://www.yorku.ca/akevents
/calendar
Author Reading: Ramabai Espinet 
reads from her book, The Swinging 
Bridge
When:  Thursday, March 2, 7–10 
p.m.  
Where:  Stedman Lecture Hall “D”, 
York University, 4700 Keele Street (at 
Steeles Ave.), Toronto
Cost:  Free
Contact:  416 736-5870 for more 
information  
Author Reading:  Joan Barfoot reads 
from her book, Lucky
When:  Thursday, March 16, 7–10 
p.m. 
Where:  Stedman Lecture Hall “D”, 
(see above)
Cost:  Free
Contact:  416 736-5870 for more 
information

Networking
All events are in Toronto unless otherwise noted.Compiled by Anne Koenig

continued on page 15

http://www.bookweb.org
http://www.bookcritics.org/index.html
http://www.bookcritics.org/index.html
http://www.bookcritics.org/index.html
http://www.pazbookbiz.com
http://www.vabook.org
http://www.bookfair.bolognafiere.it
http://www.amwa-canada.ca
mailto:medical_writer@rogers.com
http://www.artbar.org
http://www.aecb.org
http://www.leipziger-buchmesse.de
http://www.salondulivreparis.com
http://www.yorku.ca/akevents/calendar
mailto:bookfair@bolognafiere.it
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Public Lecture:  “What would it 
mean to take human rights seri-
ously?”
When:  Tuesday, March 21, 6–8 p.m.
Where:  Room 109, (Harry Crowe 
Meeting Room), Atkinson College, 
York University
Cost:  Free

Author Reading:  Tessa McWatt 
reads from her book, This Body
When:  Thursday, March 30, 7–10 
p.m.
Where:  Stedman Lecture Hall “D”, 
(see page 14)
Cost:  Free
Contact:  416 736-5870 for more 
information 

CANADIAN AUTHORS ASSOCIATION - 
TORONTO BRANCH
http://www.canauthorstoronto.org
What makes a crime story suc-
cessful? Learn from author 
Dennis Richard Murphy.
When:  Thursday, March 16, 7–9 
p.m.
Where:  Northern District Library, 40 
Orchard View Boulevard (one block 
north of Eglinton Avenue, west of 
Yonge Street), Room 200
Cost:  Free for members, $5 for 
guests

CANADIAN BOOKBINDERS AND BOOK ART-
ISTS GUILD (CBBAG)
http://www.cbbag.ca
One-day workshop: Japanese 
Woodblock Printmaking
When:  Saturday, March 25, 10 
a.m.–5 p.m.
Where:  CBBAG Bindery, 60 Atlantic 
Avenue, Suite 112 (near King and 
Dufferin streets)
Cost:  $70 for members, $95 for 
non-members, plus $15 materials fee 
payable to the instructor  
Contact:  workshop@cbbag.ca, or 
phone 416 581-1071. Can register 
online.

CANADIAN CONFERENCE OF THE ARTS 
(CCA)
http://www.ccarts.ca
CCA’s National Policy Conference: 
Mapping Canada’s Cultural Policy
When:  Thursday, March 2 to Satur-
day, March 4
Where:  Sheraton Ottawa Hotel, 150 
Albert Street, Ottawa 
Cost:  $300 for CCA members, $450 
for non-members, $80 for students 
with ID and for self-employed artists
Contact:  Paul Galipeau at 613 
238-3561, ext. 20, or paul.
galipeau@ccarts.ca, for all inquiries.  
Can register online.

CANADIAN FEDERATION OF POETS (CFA)
http://www.federationofpoets.com
Workshop and critiquing group—
Oakville Federation of Poets
When:  Tuesday, March 7, 7–9 p.m.  
Where:  Timothy’s World Coffee, 321 
Lakeshore Road East, Oakville (one 
block east of Trafalgar Road)
Cost:  Free for CFA members
Contact:  George Arnold at george_
arnold@sympatico.ca, or visit 
http://www.federationofpoets
.com/oakville.htm

Open Mic Event—Oakville Federa-
tion of Poets
When:  Thursday, March 16, 7–9 
p.m. (arrive earlier if you wish to 
read)
Where:  Timothy’s World Coffee, 321 
Lakeshore Road East, Oakville (one 
block east of Trafalgar Road)
Cost:  Free 
Contact:  George Arnold at george_
arnold@sympatico.ca, or visit 
http://www.federationofpoets
.com/oakville.htm

Author Reading:  Oneal Walters will 
read poetry from his book, The Age 
Begins

When:  Wednesday, March 29, 8–10 
p.m.
Where:  The Arbor Room, 7 Hart 
House Circle, University of Toronto 
Campus
Cost:  Free admission. Copies of The 
Age Begins will be available for $7.
Contact:  George Arnold at george_
arnold@sympatico.ca 

Milton Open Mic Event—Greater 
Halton Federation of Poets
When:  Friday, March 31, 7–9 p.m. 
(arrive early if you wish to read)
Where:  Milton Café, 88 Ontario 
Street North, Milton
Cost:  Free
Contact:  JennyPanda@federationof
poets.com

Spoken Word
When:  Friday, March 31, 8–9:30 
p.m.
Where:  Turret Room, The Lawrence 
House Centre for the Arts, 127 Chris-
tina Street South, Sarnia, Ontario
Cost:  Free
Contact:  http://www.federationof-
poets.com for further information

CANADIAN INFORMATION PROCESSING 
SOCIETY (CIPS)
http://www.cipstoronto.ca
Dinner Meeting
When:  Thursday, March 9, 5:30 
p.m. 
Where:  The Ontario Club, 5th Floor, 
Commerce Court South, 30 Welling-
ton Street West (northeast corner of 
Wellington and Bay Streets)  
Cost:  $39 for members 2 days or 
prior, $44 for members at the door, 
$55 for guests  
Contact:  Register online

http://www.canauthorstoronto.org
http://www.cbbag.ca
mailto:workshop@cbbag.ca
http://www.ccarts.ca
mailto:galipeau@ccarts.ca
http://www.federationofpoets.com
mailto:arnold@sympatico.ca
http://www.federationofpoets
mailto:arnold@sympatico.ca
http://www.federationofpoets
mailto:arnold@sympatico.ca
http://www.federationof-poets.com
http://www.federationof-poets.com
http://www.federationof-poets.com
http://www.cipstoronto.ca
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BUSINESS CONTINUITY MANAGEMENT 
(BCM) MEETING
When:  Thursday, March 16, 6–7:30 
p.m.
Where:  The Ontario Club, 5th Floor, 
Commerce Court South, 30 Welling-
ton Street West (northeast corner of 
Wellington and Bay Streets)
Cost:  Free for CIPS members
Contact:  Jim Finch at fi nch@cips.ca 
or 416 971-9171. Register online.  

CANADIAN LIBRARY ASSOCIATION (CLA)
http://www.cla.ca
2006 Information Highways Con-
ference
When:  Tuesday, March 28 to Thurs-
day, March 30 
Where:  The Holiday Inn on King, 
370 King Street West
Cost:  $790, members of listed asso-
ciations may receive additional 10% 
discount
Contact:  https://secure.econtentin-
stitute.org/conference/register.asp to 
register online

CANADIAN NEWSPAPER ASSOCIATION
http://www.cna-acj.ca
Online Advertising Sales Seminar
When:  Friday, March 3, 8:30 a.m.–
4:30 p.m.
Where:  The Hamilton Spectator 
Auditorium, 44 Frid Street, Hamilton
Cost:  $267.50 including GST
Contact:  bcantley@cna-acj.ca for 
further information

CANADIAN SOCIETY OF CHILDREN’S 
AUTHORS, ILLUSTRATORS AND PERFORM-
ERS (CANSCAIP)
http://www.canscaip.org
Monthly Meeting: “Jerry’s Presenta-
tion on Tips ‘n Tricks”
When:  March 8, 7:30 p.m.  
Where:  St. Bonaventure’s Parish 
Centre, 1300 Leslie Street, next to 

the Toronto Botanical Garden at the 
corner of Leslie Street and Lawrence 
Avenue East
Cost: Free 
Contact:  416 515-1559 or 
offi ce@canscaip.org

CANADIAN SOCIETY OF MAGAZINE EDI-
TORS (CSME)
http://www.canadianeditors.ca
Mixer
When:  Thursday, March 9, 5:30–
9:00 p.m.
Where:  Upstairs at Bar Italia, 583 
College Street (north side of College, 
west of Grace Street)
Contact:  CSMEadmin@hotmail.com 
for further information

THE CENTRE FOR REFORMATION & REN-
AISSANCE STUDIES (UNIVERSITY OF 
TORONTO) (CRRS)
http://www.crrs.ca
Friday Workshop Series: “‘To 
Avoid Great Fraud and Illegal Acts’: 
The Role of General Curators in Early 
Fifteenth-Century Genoa”t
When:  Friday, March 3, 3:30–5 p.m.  
Where:  Northrop Frye Hall, 73 
Queen’s Park Crescent, Room 205
Cost:  Free
Contact:  416 585-4468

CRRS-Sponsored Conference: 
“The Body in Medieval Culture”
When:  Friday, March 10 to Saturday, 
March 11
Where:  Alumni Hall, Victoria Col-
lege, 91 Charles Street West
Cost:  $40, $25 for seniors, $10 for 
students
Contact:  http://www.chass.utoronto
.ca/medieval/conf06-a.html to down-
load registration form and for further 
information

Lecture I:  “Exhibiting Others: 
Early Modern Costume Books in 
France and Italy”
When:  Tuesday, March 21, 4–6 p.m.
Where:  Alumni Hall, Victoria Col-
lege, 91 Charles Street West
Cost:  Free

Lecture II:  “Costume, Custom, 
and Change: the End(s) of the 
Costume Book”
When:  Thursday, March 23, 4–6 
p.m.
Where:  Alumni Hall, Victoria Col-
lege, 91 Charles Street West
Cost:  Free

EAST END WRITERS’ GROUP
http://www.samcraw.com/Articles/
EastEndWriters.html
Monthly Writing Critiques
(with guest speakers periodi-
cally)
When: Wednesday, March 29, 7–10 
p.m.  
Where:  1 Garden’s Crescent
Cost:  Free
Contact:  Sharon Crawford at 
angel@samcraw.com, or check Web 
site

EDITORIAL FREELANCERS ASSOCIATION 
(EFA)
http://www.the-efa.org
Course:  Getting Started in Edito-
rial Freelancing 
When:  Saturday, March 25, 1–4 
p.m.   
Where:  The EFA headquarters, 71 
West 23rd Street, Suite 1910, New 
York City
Cost: US $80 for EFA members, US 
$100 for non-members 
Contact:  info@the-efa.org for fur-
ther information. Register online.

mailto:finch@cips.ca
http://www.cla.ca
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FREELANCE WRITING ORGANIZATION—
INTERNATIONAL
http://www.fwointl.com
Whidbey Island Writers Confer-
ence (WIWA)
http://www.writeonwhidbey.org
When:  Friday, March 3 to Sunday, 
March 5    
Where:  Whidbey Island, Washington 
State      
Cost: US $360 for WIWA members, 
US $375 for non-members  
Contact:  writers@whidbey.com for 
questions, or register online

Peninsula Writers’ Association of 
Gig Harbor’s 2006 Writers’ Work-
shop
http://www.peninsulawritersassocia-
tion.org
When:  Friday, March 10 to Sunday 
March 12
Where:  Fox Island Nichols Com-
munity Center, 690 9th Avenue, Fox 
Island, Washington State
Cost: US $200 
Contact:  See above Web site for 
further information, and 253 851-
2444 to register. 
  

INTERNATIONAL ASSOCIATION OF BUSI-
NESS COMMUNICATORS—TORONTO 
CHAPTER (IABC)
http://toronto.iabc.com
Breakfast Seminar:  Copyright 
Law and Expectations
When:  Wednesday, March 8, 8–10 
a.m., registration and networking at 
7:30 a.m.  
Where:  Arts & Letters Club, Main 
Hall, 14 Elm Street 
Cost:  $45 for IABC members, $75 
for non-members  
Contact:  the above Web site to reg-
ister online  

INTERNATIONAL READINGS AT HAR-
BOURFRONT CENTRE
http://www.readings.org
Author Readings:  D.Y. Béchard 
reads from his novel, Vandal Love; 
Vincent Lam reads from his book, 
Bloodletting and Miraculous Cures
When:  Wednesday, March 1, 7:30 
p.m.
Where:  Brigantine Room at York 
Quay Centre, 235 Queens Quay West
Cost:  $8
Contact:  416 973-4000 for tickets

Tribute to Barbara Gowdy
When:  Wednesday, March 8, 7:30 
p.m.
Where:  Brigantine Room, see above 
Cost:  $8
Contact:  416 973-4000 for tickets

Author Readings:  Lynn Coady, 
Kaye Gibbons, and Clare Morrall read 
from their works.
When:  Wednesday, March 15, 7:30 
p.m.
Where:  Brigantine Room, see above 
Cost:  $8
Contact:  416 973-4000 for tickets

Author Reading:  Camille Paglia 
reads from her book, Break, Blow, 
Burn
When:  Tuesday, March 21, 7:30 
p.m.
Where:  Brigantine Room, see above 
Cost:  $8
Contact:  416 973-4000 for tickets

Author Reading:  Anosh Irani reads 
from his book, The Song of Kahunsha
When:  Wednesday, March 29, 7:30 
p.m.
Where:  Brigantine Room, see above 
Cost:  $8
Contact:  416 973-4000 for tickets

PAGES BOOKS & MAGAZINES
http://www.pagesbooks.ca
Taras Grescoe, author of The Dev-
il’s Picnic: Around the World in 
Pursuit of Forbidden Fruit, speaks 
to Jeffrey Alford
When:  Wednesday, March 15, 7–10 
p.m. 
Where:  NOW Lounge, 189 Church 
Street 
Cost:  Free 
Contact: See above Web site

Book Launch:  Martha Baillie 
launches her book, The Shape I 
Gave You, with an interview, art 
exhibit, and live jazz
When:  Tuesday, March 21, 7–10 
p.m.
Where:  The Gladstone Hotel Ball-
room, 1214 Queen Street West
Cost:  Free
Contact:  See above Web site

PROFESSIONAL WRITERS ASSOCIATION OF 
CANADA—TORONTO CHAPTER
(formerly Periodical Writers Associa-
tion of Canada)
http://www.pwactoronto.org
PWAC Toronto Evening Seminar: 
Fine Features: crafting that great 
magazine story
When:  Wednesday, March 22, 
7–8:30 p.m.    
Where:  Northern District Library, 40 
Orchard View Boulevard (one block 
north of Eglinton Avenue, west of 
Yonge Street), Room 200
Cost:  Free for PWAC members, pay 
what you can for guests ($10 sug-
gested)

http://www.fwointl.com
http://www.writeonwhidbey.org
mailto:writers@whidbey.com
http://www.peninsulawritersassocia-tion.org
http://www.peninsulawritersassocia-tion.org
http://www.peninsulawritersassocia-tion.org
http://toronto.iabc.com
http://www.readings.org
http://www.pagesbooks.ca
http://www.pwactoronto.org
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continued on page 19

Writers’ Workshop: How to Write 
Media Releases to promote your 
business, organization, and 
events
When:  Tuesday, March 7, 10:30 
a.m.–3:00 p.m.
Where:  High Park area of Toronto.  
Off Parkside Drive, north of the Lake-
shore, south of High Park Boulevard.  
Directions and link to an online map 
included with your confi rmation.
Cost:  $125 for PWAC members, 
$150 for non-members
Contact:  info@paullima.com for 
more information and to express 
interest in attending.  Limit of 5 par-
ticipants. Pre-registration required.

Seminar:  Conquering Corporate 
Markets: How to fi nd, price, and 
manage corporate writing and 
editing assignments
When:  Wednesday, March 22, 10:15 
a.m.–5:30 p.m. 
Where:  Lillian H. Smith Library, 239 
College Street, Room BC (one block 
east of Spadina, a 10-minute walk 
west of the Queen’s Park subway sta-
tion)
Cost:  $125 for EAC/PWAC members, 
$165 for non-members
Contact:  http://www.editors
.ca/branches/toronto/seminars/
corporate.html for further information

SOCIETY FOR TECHNICAL COMMUNICATION 
(STC)
http://www.stctoronto.org
Monthly Meetings
When:  Second Monday of each 
month, March 13, at 7 p.m.
Where:  Burgundy Room, North York 
Memorial Community Hall, Toronto 
Public Library, 5110 Yonge Street
Cost:  Free for members, $5 for non-
members (fi rst time free)
Contact:  Rob Hanna at 
president@stctoronto.org, or 416 
221-4113

SOCIETY OF CHILDREN’S BOOK WRITERS 
AND ILLUSTRATORS (SCBWI)
http://www.scbwi.org/events.htm
3rd Annual Spring Writer’s 
Retreat
When:  Friday, March 24 to Sunday, 
March 26  
Where: Gold Canyon Golf Resort, 
6100 South Kings Ranch Road, Gold 
Canyon, Arizona (near Phoenix, Ari-
zona) 
Cost: US $225 for SCBWI members, 
US$260 for non-members. Hotel rate 
is US $147 plus tax.   
Contact:  See above Web site for 
details and registration information  

TORONTO CENTRE FOR THE BOOK (UNI-
VERSITY OF TORONTO)
http://www.library.utoronto.ca/tcb
Lecture:  History professor Leslie 
Howsam will speak on “Discipline and 
Narrative: Historians, Publishers, and 
History Books in Britain 1850–1914”  
When:  Friday, March 10, 4:15 p.m.  
Where:  Woodsworth College Resi-
dence, 321 Bloor Street West, Room 
30 (enter from St. George Street)
Cost:  Free
Contact:  See above Web site for 
further information

TORONTO PUBLIC LIBRARY
http://www.torontopubliclibrary.ca
Winter/Spring Author Series 
2006:  Edeet Ravel and Karen Con-
nelly read from their new novels, A 
Wall of Light and The Lizard Cage, 
respectively.
When:  Thursday, March 30, 7 p.m.  
Where:  Toronto Reference Library, 
Beeton Auditorium, 789 Yonge Street
(one block north of Bloor Street)
Cost:  Free  
Contact: See above Web site  

French Book Club
A lively discussion, in French, about 
Une Saison dans la vie d’Emmanuel, 
by Marie-Claire Blais
When:  Thursday, March 9, 7 p.m.
Where:  North York Central Library, 
2nd Floor, Room 2, 5120 Yonge Street
(on the west side of Yonge Street, 
just north of Sheppard Avenue)
Cost:  Free
Contact:  Céline Marcoux-Hamade at 
416 395-5762 to register

Feminist Book Discussion Group:  
The North York Chapter of the Older 
Women’s Network discusses Frangi-
pani by Celestine Hitiura Vaite
When:  Sunday, March 5, 1:30–4:30 
p.m.
Where:  North York Central Library, 
Room 1, 5120 Yonge Street (on the 
west side of Yonge Street, just north 
of Sheppard Avenue)
Cost:  Free
Contact:  416 395-5639

Book Club:  All ages are welcome 
to discuss The Botany of Desire: a 
Plant’s-eye View of the World by 
Michael Pollan
When:  Wednesday, March 22, 
7–8:30 p.m.
Where:  North York Central Library, 
5120 Yonge Street 
Cost:  Free
Contact:  416 395-5672 to register

Toronto Romance Writers
http://www.torontoromancewriters
.com
A two-part meeting:  Part I: Chris-
tine Arsenault speaks on “Power 
Proposals and Punchy Presentations” 
and Part II: Critiquing Groups  
When:  Saturday, March 11, 10:30–
11:30 a.m., Part I: 10:30–11:30 a.m., 
Part II: 1:30–4:30 p.m.   
Where:  North York Central Library, 
5120 Yonge Street (on the west side 
of Yonge Street, just north of Shepp-
ard Avenue), Room 1 and Room 2/3

mailto:info@paullima.com
http://editors.ca/branches/toronto/seminars/corporate.html
http://www.stctoronto.org
mailto:president@stctoronto.org
http://www.scbwi.org/events.htm
http://www.library.utoronto.ca/tcb
http://www.torontopubliclibrary.ca
http://www.torontoromancewriters.com
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Cost:  Free for TRW members, fi rst-time guest is also 
free. 
Contact:  torontoromancewriters@yahoo.com for further 
information

TORONTO WOMEN’S BOOKSTORE (TWB)
http://www.womensbookstore.com
Poetry Reading with Gay Allison
When:  Wednesday, March 8, noon
Where:  Centre for Women’s Studies in Education, OISE/
UT, 252 Bloor Street West, Room 2-227
Cost:  Free
Contact: See above Web site

Book Launch:  art on black by d’bi.young
When:  Tuesday, March 14, 7 p.m.
Where:  Lula Lounge, 1585 Dundas Street West (west of 
Dufferin Street)
Cost:  Free
Contact:  Toronto Women’s Bookstore at 416 922-8744

Book Launch:  Home Economics: Nationalism and the 
Making of ‘Migrant Workers’ in Canada by Nandita Sharma
When:  Thursday, March 16, 7 p.m.
Where:  Toronto Women’s Bookstore, 73 Harbord Street
Cost:  Free
Contact: Toronto Women’s Bookstore at 416 922-8744  

THE WRITERS & EDITORS NETWORK (WEN)
http://www.wenetwork.org
Breakfast Meeting:  Antanas Sileika will speak about his 
book, Woman in Bronze  
When:  Saturday, March 18, 9–11:30 a.m.  

Where:  Canadiana Restaurant, Six Points Plaza, 5230 
Dundas Street West, Mississauga
Cost:  $13 for WEN members, $16 for non-members
Contact:  Register online

THE WRITERS’ CIRCLE OF DURHAM REGION (WCDR)
http://www.wcdr.org
Poetry Boot Camp Workshop with Stuart Ross
When:  Saturday, March 4, noon–5 p.m.
Where:  Pickering Central Library Auditorium, 1 The 
Esplanade, Pickering
Cost:  $55 for WCDR members, $60 for non-members
Contact:  the WCDR hotline at 905-259-6520, or 
workshop@wcdr.org

Breakfast Meeting:  Barry Dempster speaks of “Lessons 
Learned”
When:  Saturday, March 11, 8:30–11 a.m.  
Where:  Sports Garden Café, Iroquois Park Sports Centre, 
at Victoria and Henry Streets, Whitby   
Cost:  $13 for members, $16 for guests
Contact:  Glady Farquharson at breakfast2005@wcdr.org, 
or 905 686-0211 to pre-register by noon of the preceding 
Wednesday

Independent Publishing: Is it for You? (workshop)
When:  Saturday, March 18, 10 a.m.–5 p.m.
Where:  Oakville Central Library, 120 Navy Street, 
Oakville
Cost: WCDR members: $31.50, if pre-registered; $36 at 
the door
Contact:  info@ianoneill.ca to register
    

ANNOUNCING EAC MARCH MEETING

For the latest information on the 
March meeting, please check the 
Toronto page of the EAC Web site 
at http://editors.ca/branches
/toronto/index.html.

mailto:torontoromancewriters@yahoo.com
http://www.womensbookstore.com
http://www.wenetwork.org
http://www.wcdr.org
mailto:workshop@wcdr.org
mailto:breakfast2005@wcdr.org
mailto:info@ianoneill.ca
http://editors.ca/branches/toronto/index.html
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Edition
  HOTLINE REGISTRATION
Clients call to be matched with branch members who have  
registered with the Hotline for work.
When you register, please note these guidelines:

·  If you are listed in the EAC Directory of Editors (print or 
online), note any changes to your listing.

·  If you are not listed in the Directory and have not previously 
registered with the Hotline, send your résumé in Directory or 
Hotline style. You can fi nd guidelines to the Directory format at 
http://www.editors.ca/ode/index.htm. Hotline style follows the 
Directory format. However, you may include as many interests 
as you wish and write your profi le in point form. 

▪  Please limit your résumé to one page.
·  If you have registered before, send your résumé only if it has 
  changed.
·  Hotline registration begins on the fi rst of each month. Please  

contact the branch every month to be listed again.

Telephone: 416 860-8511 Fax: 416 975-5596
E-mail: toronto@editors.ca (.rtf attachment; subject: Hotline)

HOTLINE REPORT January 2006

Members Registered 16

Clients Registered 13 

Projects •  romance novel manuscript
evaluation

• graphic novel

• collection of humorous short stories

• health system grant proposal

• social studies textbook

• MBA and undergraduate thesis 
editing

http://editors.ca/branches/toronto/news/index.html
mailto:Edition@editors.ca
http://www.editors.ca/ode/index.htm
mailto:toronto@editors.ca

